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Roche and Meda agree on product transactions

Divestment of four Roche pharmaceutical products to Meda underlines strong focus on key therapy areas

Roche and Meda, an international specialty pharmaceutical company based in Solna (Stockholm), Sweden,
have signed an agreement for the sale of four Roche pharmaceutical products to Meda. The world wide
product rights for Marcoumar (Anticoagulant), Torem (Loop diuretic), Tilcotil (painful musculoskeletal
disorders) and Aurorix (Depression) are being transferred to Meda for a total amount of 120 million Euros
(approximately 195 million Swiss francs at current exchange rates). The transaction is expected to close in

late 2008 and is subject to standard closing conditions.

The total amount of global sales generated by these products represents 0.3% of the Pharmaceuticals
Division’s sales for Roche. With this divestment Roche further underlines its strategy of focusing on core
products from its innovation-driven pharmaceutical and diagnostic pipelines which offer significant potential

for high value creation, both for the patients and the company.

About Meda

MEDA AB (publ) is an international specialty pharma company that concentrates on marketing and market-
adapted product development. Acquisitions and long-term partnerships are fundamental factors that drive
the company’s strategy. Meda is represented by its own organisations in 26 countries and has more than
1500 employees within marketing and sales. Meda’s products are sold in about 120 countries worldwide. The
Meda share is listed under Large Cap on the OMX Nordic Stock Exchange. Find out more, visit

www.meda.se.

About Roche

Headquartered in Basel, Switzerland, Roche is one of the world’s leading research-focused healthcare groups
in the fields of pharmaceuticals and diagnostics. As the world’s biggest biotech company and an innovator of
products and services for the early detection, prevention, diagnosis and treatment of diseases, the Group
contributes on a broad range of fronts to improving people’s health and quality of life. Roche is the world

leader in in-vitro diagnostics and drugs for cancer and transplantation, and is a market leader in virology. It is
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also active in other major therapeutic areas such as autoimmune diseases, inflammatory and metabolic
disorders and diseases of the central nervous system. In 2007 sales by the Pharmaceuticals Division totalled
36.8 billion Swiss francs, and the Diagnostics Division posted sales of 9.3 billion francs. Roche has R&D
agreements and strategic alliances with numerous partners, including majority ownership interests in
Genentech and Chugai, and invested over 8 billion Swiss francs in R&D in 2007. Worldwide, the Group

employs about 80,000 people. Additional information is available on the Internet at www.roche.com.
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Disclaimer: Cautionary statement regarding forward-looking statements

This document contains certain forward-looking statements. These forward-looking statements may be identified by
words such as ‘believes’, ‘expects’, ‘anticipates’, ‘projects’, ‘intends’, ‘should’, ‘seeks’, ‘estimates’, ‘future’ or similar
expressions or by discussion of, among other things, strategy, goals, plans or intentions. Various factors may cause
actual results to differ materially in the future from those reflected in forward-looking statements contained in this
document, among others: (1) pricing and product initiatives of competitors; (2) legislative and regulatory developments
and economic conditions; (3) delay or inability in obtaining regulatory approvals or bringing products to market; (4)
fluctuations in currency exchange rates and general financial market conditions; (5) uncertainties in the discovery,
development or marketing of new products or new uses of existing products, including without limitation negative
results of clinical trials or research projects, unexpected side-effects of pipeline or marketed products; (6) increased
government pricing pressures; (7) interruptions in production; (8) loss of or inability to obtain adequate protection for
intellectual property rights; (9) litigation; (10) loss of key executives or other employees; and (11) adverse publicity and
news coverage. The statement regarding earnings per share growth is not a profit forecast and should not be interpreted
to mean that Roche’s earnings or earnings per share for 2006 or any subsequent period will necessarily match or exceed
the historical published earnings or earnings per share of Roche.
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